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GroundWater Q1



• The National Groundwater Strategy the department aims to improve the 
recognition of the strategic value and use and protection of groundwater 
in South Africa. The awareness campaign will provide an opportunity for 
people to learn about the importance of groundwater and how the 
resource impacts lives. 

Background



• While high rate of urbanisation in South Africa has proven to have a major impact on the demand 
for water supply and sanitation services, the country remains a water-scarce country. There exist 
an estimated rate of 65% urbanised areas in South Africa, and the National Development Plan 
(NDP) estimates that urban population will grow by 10% every two decades. Increasing 
urbanisation will place more pressure on cities to deliver affordable and reliable water and 
sanitation services to larger numbers of poor households. 

• Surface water, the traditional source for bulk supply, is becoming more limited and even 
unavailable in many catchments. Meanwhile; the cost of infrastructure, construction and 
maintenance remains prohibitive. 

• hƴ ǘƘŜ ƻǘƘŜǊ ƘŀƴŘΣ ŎƭƛƳŀǘŜ /ƘŀƴƎŜ ƛǎ ŀƭǎƻ ƴŜƎŀǘƛǾŜƭȅ όŀƴŘ ƎǊŀŘǳŀƭƭȅύ ŀŦŦŜŎǘƛƴƎ {ƻǳǘƘ !ŦǊƛŎŀΩǎ ǿŀǘŜǊ 
resources. In the face of climate change, groundwater ςwhich will not experience increased 
evaporation that will impact on surface water as temperatures increase ςwill become increasingly 
important. Artificial recharge of aquifers will be an important element in water management by 
enhancing the recharge to the aquifers to counter the effect of sporadic recharge to groundwater 
experience with climate change. 

• Given the expected population growth, coupled with the impacts of climate change on surface 
water, there is a need to optimise the water mix which is currently dominated by surface water. 

• {ƻǳǘƘ !ŦǊƛŎŀΩǎ aŀǎǘŜǊ tƭŀƴ ƻƴ ²ŀǘŜǊ ŀƴŘ {ŀƴƛǘŀǘƛƻƴ ǇǊƻƧŜŎǘǎ ǘƘŀǘ ōȅ нлплΣ ǘƘŜǊŜ ǎƘƻǳƭŘ ōŜ ƭŜǎǎ 
reliance on surface water. The Master Plan hopes to achieve a change in the water mix through 
increased groundwater use, increase in the re-use of effluent from waste water treatment plants, 
water reclamation, as well as optimization of desalination and treated acid mine drainage. 

• The Department of Water and Sanitation (DWS) is therefore embarking on a campaign to highlight 
ƎǊƻǳƴŘǿŀǘŜǊ ŀǎ ŀƴ ƛƳǇƻǊǘŀƴǘ ŀƭǘŜǊƴŀǘƛǾŜ ŦƻǊ ōŀǎƛŎ ǳǎŜ ƻŦ ǿŀǘŜǊΣ ǳƴŘŜǊ ǘƘŜ ǘƘŜƳŜ άaŀƪƛƴƎ ǘƘŜ 
LƴǾƛǎƛōƭŜΣ ±ƛǎƛōƭŜέΦ 

• Groundwater is fairly cheap and fast to develop, and is virtually at the door of most households. 
aƻǎǘ ƻŦ {ƻǳǘƘ !ŦǊƛŎŀΩǎ ƎǊƻǳƴŘǿŀǘŜǊ ƛǎ ƻŦ ǇƻǘŀōƭŜ ǉǳŀƭƛǘȅΦ DǊƻǳƴŘǿŀǘŜǊ ƴŜŜŘ ǘƻ ōŜ ƳŀƴŀƎŜŘ ƛƴ ŀ 
sensible manner because it can as easily be polluted as surface water although it is underground. 

Background



Objectives
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The objectives of the Groundwater Campaign are to: 

• Raise awareness about the importance of groundwater as an 

alternative water resource; 

• Inform the public about about groundwater availability and utility; 

• Share guidelines for protecting boreholes and wells; 

• Share information on rural groundwater management systems; 

• Inform communities about the groundwater strategy and its 

implementation. 

KEY MESSAGES 

The key messages for the campaign include: 

• Water plays a critical role in inclusive economic growth, poverty 

reduction and the significant reduction of inequality in South 

Africa; 

• Groundwater contributes to water security in South Africa; 

• Let us protect, conserve and use groundwater in a sustainable 

manner; 
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Clear River

Marketing plan Q2



• The President in the State of the Nation Address in 2014, called on all South 
Africans, in the spirit of volunteerism, to dedicate 67 minutes to clean South 
Africa. 

• South Africa is a semi-arid and water scarce country, with a rapidly increasing 
population and a history of poor service delivery ςespecially that of clean 
drinking water to rural communities.  The need for water security, particularly in 
the face of global climate change and a multitude of anthropogenic impacts 
affecting our rivers, calls for a national and unified approach to protect our rivers, 
wetlands and broader catchments, such that all people can benefit from the 
added-value products of healthy rivers and can have access to clean water for 
basic human needs. 

• As rivers provide freshwater which is critical to almost all industrial processes, it is 
evident that while many industries benefit from freshwater, few are actively 
involved in maintaining/protecting freshwater resources - the potential for 
greater industry-community involvement is great. 

• While institutions and government departments offer support to freshwater 
initiatives across the country, there is a general shortage of people actually 
άŘƻƛƴƎέ ŀƴŘ ǇƘȅǎƛŎŀƭƭȅ ǿƻǊƪƛƴƎ ǘƻǿŀǊŘǎ ǊƛǾŜǊ ǊŜƘŀōƛƭƛǘŀǘƛƻƴκŎƭŜŀƴƛƴƎΦ 

• The Clear River campaign will start on the 1 July 2016 and will culminate in a main 
event that will coincide with Mandela day on 18 July 2016.  

Background



Marketing Objectives
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• Inform, encourage and support communities on how to ensure 
pollution free rivers.

• Encourage communities through policies and infrastructure 
maintenance about the issue of improved water quality.

• Communicate the right of access to clean water. 
• Promote well informed and educated communities.
• Foster water savvy communities through information sharing. 
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Sanitation Marketing Q3



• The Strategic Framework for Water Services (2003) defines sanitation services as 
ά¢ƘŜ ǇǊƻǾƛǎƛƻƴ ƻŦ ŀ ōŀǎƛŎ ǎŀƴƛǘŀǘƛƻƴ ŦŀŎƛƭƛǘȅ ǿƘƛŎƘ ƛǎ Ŝŀǎƛƭȅ ŀŎŎŜǎǎƛōƭŜ ǘƻ ŀ 
household, the sustainable operation of the facility, including the safe removal 
of human waste and wastewater from the premises where this is appropriate 
and necessary, and the communication of good sanitation, hygiene and related 
ǇǊŀŎǘƛŎŜǎΦέ

• There is still, silence and socially unacceptable stigmas related to feminine 
hygiene including menstruation; throughout the developed and developing 
world. 

• Drought is endemic to South Africa and presents a major challenge to the 
achievement of sustainable development. The impact of the current drought 
conditions is resulting in water restrictions and is causing substantial socio-
economic hardships, a decline in public health, land degradation and bio-
diversity loss. It exacerbates the challenges of especially women, as 
menstruating women and girls use more water for personal hygiene and 
washing of re-usable towels, access to toilets both at home, school and the 
places where they find themselves.

Background



Marketing bjectives
The envisaged outcomes of the campaign seek to contribute to the 

following: 

• To create awareness about the sanitation in South Africa –

reach; 

• To change behavior –on the ground; 

• To educate and entertain –engagement on health and hygiene; 

• To make people aware that sanitation is everyone's 

responsibility 

• Call people to action; Health and Hygiene by washing hands 

properly 

• To promote participation in long-term sanitation programs and to 

influence water use reduction behaviors; 

• To reach any demographic with tailored message; 

• To introduce new sanitation technologies. 

• Partnerships with industry players ïCobra, Unilever 



Internation days 
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National 

Water Week Q4



• The National Water Week is an awareness campaign by the department of 

Water and Sanitation which serves as a powerful campaign mechanism 

reiterating the value of water, the need for sustainable management of this 

scarce resource and the role water plays in eradicating poverty and under-

development in South Africa. 

• A clarion call is made to all South African to participate in this programme and to 

learn the importance of water in our ecosystem and to emphasize the 

importance of saving this precious resource 

• The 2018 National Water Week awareness campaign took place from 19-23 

March 2018 under the theme Ψ!ŎŎŜǎǎ ǘƻ ǎŀŦŜ ǿŀǘŜǊ ōȅ нлол ςpossible through 

ƴŀǘǳǊŜΩ 

Background













• Support and participate in the campaigns 

• Identify own activities 

• Join activities already planned by DWS 

• Promote on own websites 

• Social media support 

• Stakeholder engagement 

• DWS provides support ςConcept document, Artwork, avail Minister, 

Stakeholders, etc. 

Role of Enities 
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